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PUMA TEAMS UP WITH THE KAWAII CREW OF 
HELLO KITTY AND FRIENDS 

 
 
Herzogenaurach, September 29, 2025 – PUMA and Hello Kitty continue their ongoing 
partnership, introducing a playful new collaboration inspired by the spirit of 
customization. 
 
Hello Kitty is joined by her friends Kuromi and My Melody in a capsule that celebrates her 
love of decorating everything in sight, from her diary to her phone to her entire bedroom, 
with stickers. Built around this playful motif, the collection is brought to life through all-
over patterns, glitter accents, and sticker-inspired graphics across a full range of apparel 
and footwear. 



For apparel, pastel tones unite the collection, with PUMA x Hello Kitty and Friends 
graphics and sticker album-inspired patterns that jump off of each design. The Slim Tee 
comes with a specially created graphic on the chest, going along with the collection’s 
Pleated Skirt. A Bomber Jacket adds a preppy touch to the playful collaboration, while the 
Relaxed Crewneck is splashed with a bold print from neck to waist. 
 
The attention to detail and stick-inspired motif carry over into the footwear, which 
comprises the Palermo, Easy Rider, and Suede XL. The Palermo is topped with a bow-
accented Formstrip and a My Melody heel graphic, while the Easy Rider is adorned with 
an all-over pattern and a Kuromi cameo. Lastly, the Suede XL is fitted with a custom lace 
shroud that nods to Hello Kitty and her kawaii crew. Completing the collection’s theme, 
each pair comes with a limited sticker sheet featuring Hello Kitty and all her pals inside 
the special-edition packaging. 
 
The latest from PUMA x Hello Kitty is available starting October 2, 2025, from PUMA.com, 
PUMA flagship stores, and selected PUMA stockists. 
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PUMA  
PUMA is one of the world’s leading sports brands, designing, developing, selling and marketing footwear, apparel and 
accessories. For 75 years, PUMA has relentlessly pushed sport and culture forward by creating fast products for the world’s fastest 
athletes. PUMA offers performance and sport-inspired lifestyle products in categories such as Football, Running and Training, 
Basketball, Golf, and Motorsports. It collaborates with renowned designers and brands to bring sport influences into street culture 
and fashion. The PUMA Group owns the brands PUMA, Cobra Golf and stichd. The company distributes its products in more than 120 
countries, employs about 20,000 people worldwide, and is headquartered in Herzogenaurach/Germany. 
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